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II BA ECONOMICS - EVENT MANAGEMENT 

UNIT- I  

Event Management – Definition – Objectives – Classification and Types of Events – Career 

options  

MEANING OF EVENTS:  

 An event can be described as public assembly for the purpose of celebration, education, 

marketing or reunion. Events can be planned or unplanned, routine or extraordinary, and can vary 

widely in scope and impact.  Events are significant happenings or incidents that can occur in daily 

life, history, nature, or society. Events refer to organized activities such as conferences, parties, 

weddings, concerts, and sports competitions.  

In other words, an event can be described as a planned gathering or occurrence that is 

organized for a specific purpose. It typically involves a group of people coming together to 

celebrate, discuss, learn, or engage in a particular activity. Events can vary in size, ranging from 

small, intimate gatherings to large-scale conferences or festivals. 

DEFINITION:  

Basrur defines event as “an occasion where a gathering of a target audience meets to 

celebrate or experience an occurrence, designed and organized to communicate and interact with 

a purpose to achieve an objective”. 

According to Philip Kotler, “Events are defined as occurrences to communicate particular 

messages to target audience.  

CHARACTERISTICS OF EVENTS:  

Events typically have several key characteristics, including: 

1. Occurrence: Events happen at a specific time and place. 

2. Uniqueness: Each event is unique and distinct from others. 

3. Duration: Events have a clear start and end time, and last for a specific length of time. 

4. Location: Events occur in a specific physical or virtual location. 

5. Participants: Events involve individuals, groups, or organizations. 

6. Purpose: Events have a specific purpose, such as celebration, education, or fundraising. 

7. Activities: Events often involve various activities, like presentations, performances, or 

networking. 

8. Impact: Events can have a lasting impact on attendees, organizations, or communities. 

These are the different characteristics of events.   
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CLASSIFICATION AND TYPES OF EVENTS:  

Events can be classified in various ways based on their nature, purpose, scale, and context. 

Here are some common classifications and types of events: 

By Nature or Context 

1. Social Events: 

o Personal Celebrations: Birthdays, weddings, anniversaries, graduations. 

o Cultural Festivals: Religious holidays, national celebrations, community festivals. 

2. Corporate and Business Events: 

o Meetings: Board meetings, shareholder meetings, team meetings. 

o Conferences: Industry conferences, academic conferences, symposiums. 

o Product Launches: Unveiling new products or services. 

o Corporate Social Events: Company parties, team-building activities. 

3. Educational Events: 

o Workshops: Skill-building sessions, training programs. 

o Seminars: Educational talks, lectures, academic conferences, symposiums.  

o Graduations: Commencement ceremonies. 

4. Entertainment Events: 

o Concerts: Live music performances. 

o Theatre: Plays, musicals, dance performances. 

o Sporting Events: Matches, tournaments, races. 

5. Public and Community Events: 

o Political Rallies: Campaign events, protests. 

o Charity Events: Fundraisers, benefit concerts. 

o Fairs and Expos: Trade fairs, exhibitions. 

6. Special Interest Events: 

o Hobby and Enthusiast Gatherings: Comic conventions, car shows, hobbyist 

meetups. 

o Networking Events: Industry meetups, professional networking sessions.  

7. Recreational Events: 

o Picnics  

o Outdoor adventures  

o Game nights  
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o Sporting events  

o Holiday parties 

    8. Virtual Events: 

o Webinar  

o Online conferences 

o Virtual trade shows  

o Social media events  

o Online workshops 

9. Hybrid Events: Combine physical and virtual elements, such as: 

o Hybrid conferences  

o Virtual product launches  

o Online festivals with physical components 

By Scale and Scope 

1. Local Events: Small-scale events within a community or neighborhood. 

2. Regional Events: Events that attract participants from a larger geographic area, such as a 

state or province. 

3. National Events: Events with national significance or reach, attracting attendees from 

across a country. 

4. International Events: Events that draw participants from around the world, often 

requiring significant planning and logistics. 

By Frequency 

1. One-time Events: Unique events that occur only once, such as a product launch or a 

wedding. 

2. Recurring Events: Events that happen regularly, such as annual conferences, weekly 

meetings, or monthly workshops. 

By Purpose 

1. Celebratory Events: Designed to celebrate a milestone or achievement, such as birthdays, 

anniversaries, and award ceremonies. 

2. Promotional Events: Aimed at marketing or promoting a product, service, or brand, such 

as product launches and trade shows. 

3. Educational Events: Focused on teaching or training participants, such as seminars, 

workshops, and lectures. 

4. Fundraising Events: Organized to raise money for a cause or organization, such as charity 

galas, benefit concerts, and fundraising dinners. 
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5. Networking Events: Created to facilitate connections among participants, such as industry 

meetups, professional mixers, and networking luncheons. 

Examples of Specific Types of Events 

1. Trade Shows and Expos: Large exhibitions where companies showcase their products 

and services. 

2. Music Festivals: Multi-day events featuring performances by various artists and bands. 

3. Film Festivals: Events showcasing films, often including premieres and awards. 

4. Career Fairs: Events where employers and job seekers meet and interact. 

5. Sporting Tournaments: Competitions involving multiple teams or individuals, such as 

the Olympics, World Cup, or local leagues. 

6. Academic Conferences: Gatherings where researchers present papers and discuss 

developments in their fields. 

Events are a fundamental part of human interaction and organization, serving various purposes 

and taking on diverse forms across different contexts and scales.  

MEANING OF EVENT MANAGEMENT:  

Event management is the process of planning, organizing, coordinating, and executing events. It 

involves a comprehensive approach that encompasses everything from conceptualization to post-

event evaluation, ensuring that the event achieves its objectives and provides a memorable 

experience for participants. Events managed can range from corporate functions, conferences, and 

trade shows to social gatherings, weddings, concerts, and festivals.  

Effective event management ensures a successful and memorable event that meets the 

goals and expectations of the organizers and attendees. It requires strong organizational, 

communication, and problem-solving skills, as well as attention to detail and the ability to work 

under pressure. 

FUNCTIONS OF EVENT MANAGEMENT:  

 Event management involves several key functions to ensure successful planning, 

execution, and evaluation of events. Here are some of the main functions of event management: 

1. Conceptualization: Defining the event's purpose, goals, and objectives. 

2. Planning: Setting dates, selecting venues, and creating timelines and budgets. 

3. Coordination: Arranging logistics, accommodations, and transportation. 

4. Marketing: Promoting the event through various channels to attract attendees. 

5. Registration: Managing attendee registration, ticketing, and RSVPs. 

6. Venue Management: Selecting and preparing the event space, including layout and decor. 

7. Catering: Arranging food, beverages, and hospitality services. 
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8. Entertainment: Booking speakers, performers, or entertainment options. 

9. Audio-Visual: Coordinating sound, lighting, and visual equipment. 

10. Risk Management: Identifying and mitigating potential risks and liabilities. 

11. Execution: Overseeing the event's setup, operation, and teardown. 

12. Evaluation: Assessing the event's success through feedback, metrics, and financial analysis. 

13. Budgeting: Managing event finances, including expenses, revenues, and sponsorships. 

14. Communication: Coordinating with stakeholders, vendors, and attendees through effective 

communication channels. 

15. Team Management: Leading and coordinating event staff, volunteers, and contractors. 

These functions ensure a well-planned, executed, and successful event that meets its 

objectives and leaves a positive impact on attendees. 

OBJECTIVES / NEEDS / ESSENTIALS OF EVENT MANAGEMENT:  

Event management is needed for several compelling reasons that contribute to the success 

and effectiveness of events. Here are some key reasons why event management is essential: 

1. Expertise and Professionalism 

 Specialized Knowledge: Event managers have the expertise and experience to handle all 

aspects of event planning and execution, ensuring a professional and polished event. 

 Problem Solving: They are skilled in anticipating and resolving issues that may arise, 

ensuring smooth operations. 

2. Time and Resource Efficiency 

 Time Management: Event managers can efficiently plan and execute events, saving 

clients time and allowing them to focus on other important tasks. 

 Resource Allocation: They ensure optimal use of resources, including budget, materials, 

and personnel, to achieve the best outcomes. 

3. Budget Management 

 Cost Control: Event managers create and adhere to budgets, preventing overspending and 

ensuring financial efficiency. 

 Negotiation: They have the skills to negotiate better deals with vendors and suppliers, 

optimizing expenditures. 

4. Creative and Innovative Ideas 

 Unique Concepts: Event managers bring creative and innovative ideas to the table, 

ensuring the event is memorable and engaging. 
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 Trend Awareness: They stay updated on the latest trends and technologies, incorporating 

them into event planning to enhance the experience. 

5. Risk Management and Contingency Planning 

 Risk Mitigation: Event managers identify potential risks and develop contingency plans 

to address emergencies and unexpected issues. 

 Safety Protocols: They implement safety measures to ensure the well-being of attendees, 

staff, and participants. 

6. Logistical Coordination 

 Detailed Planning: Event managers handle all logistical details, including venue selection, 

setup, transportation, and accommodation. 

 Coordination: They coordinate with various stakeholders, such as vendors, sponsors, and 

team members, to ensure all aspects of the event are synchronized. 

7. Enhanced Attendee Experience 

 Engagement: Event managers focus on creating a positive and engaging experience for 

attendees, which is crucial for the event’s success. 

 Customer Service: They provide excellent customer service, addressing attendees' needs 

and concerns promptly. 

8. Marketing and Promotion 

 Strategic Promotion: Event managers develop and implement effective marketing 

strategies to promote the event and attract the target audience. 

 Audience Reach: They use various promotional channels to maximize visibility and 

engagement. 

9. Post-Event Analysis and Improvement 

 Evaluation: Event managers conduct post-event evaluations to assess the success of the 

event and gather feedback for future improvements. 

 Continuous Improvement: They use insights gained from evaluations to refine and 

enhance future events, ensuring ongoing improvement. 

10. Brand Image and Reputation 

 Professional Execution: Well-managed events reflect positively on the brand or 

organization, enhancing its image and reputation. 

 Consistency: Consistently high-quality events build trust and credibility with clients, 

sponsors, and attendees. 
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Conclusion 

Event management is essential for ensuring that events are planned and executed 

professionally, efficiently, and successfully. It brings expertise, creativity, risk management, and 

strategic planning to the process, ultimately leading to memorable and impactful events. By 

leveraging the skills and knowledge of event managers, organizations can achieve their event 

objectives and provide exceptional experiences for their attendees. 

IMPORTANCE OF EVENT MANAGEMENT:  

 The following are the important characteristics of event management:  

1. Achieving Objectives 

 Goal Alignment: Event management ensures that the event's goals and objectives are 

clearly defined and aligned with the client's expectations. 

 Success Measurement: It allows for the setting of measurable goals, making it possible to 

evaluate the event's success. 

2. Efficient Use of Resources 

 Budget Management: Effective event management involves meticulous budget planning 

and financial control, ensuring that resources are used efficiently. 

 Resource Allocation: Proper allocation of resources (time, money, manpower) ensures 

that all aspects of the event are covered without unnecessary expenditure. 

3. Enhanced Attendee Experience 

 Seamless Execution: Well-managed events run smoothly, providing a positive experience 

for attendees, which is crucial for achieving event objectives and maintaining reputation. 

 Engagement: Thoughtful planning and execution enhance attendee engagement and 

satisfaction, leading to higher levels of participation and interaction. 

4. Risk Mitigation 

 Contingency Planning: Event management includes anticipating potential issues and 

having contingency plans in place to address emergencies and unexpected problems. 

 Safety and Security: Ensuring the safety and security of attendees, staff, and equipment 

is a key aspect of effective event management. 

5. Brand Image and Reputation 

 Professionalism: Professional event management enhances the brand image and 

reputation of the organizing entity, whether it's a company, organization, or individual. 

 Consistency: Delivering consistently high-quality events builds trust and credibility with 

clients, sponsors, and attendees. 

 



 

8 | P a g e  
 

6. Strategic Marketing and Promotion 

 Visibility: Well-planned marketing strategies increase the visibility of the event, attracting 

more attendees and generating buzz. 

 Brand Awareness: Events are a powerful tool for brand promotion, helping to increase 

brand awareness and loyalty. 

7. Networking and Relationship Building 

 Stakeholder Engagement: Events provide opportunities to build and strengthen 

relationships with clients, partners, vendors, and attendees. 

 Community Building: Creating a sense of community and connection among participants 

can lead to long-term relationships and collaboration. 

8. Innovation and Creativity 

 Unique Experiences: Creative event management introduces innovative ideas and unique 

experiences, making the event stand out. 

 Adaptability: Staying up-to-date with the latest trends and technologies ensures that 

events are fresh and appealing. 

9. Economic Impact 

 Job Creation: Events create numerous job opportunities across various sectors, including 

hospitality, transportation, and entertainment. 

 Local Economy Boost: Events often attract visitors from different regions, boosting local 

economies through spending on accommodation, food, and other services. 

Conclusion 

Event management is essential for the successful planning, execution, and evaluation of 

events. It ensures that objectives are met, resources are used efficiently, and attendees have a 

positive experience. Moreover, it plays a crucial role in mitigating risks, enhancing brand image, 

and fostering networking opportunities. Effective event management is fundamental to delivering 

memorable and impactful events that achieve their desired outcomes. 

WHAT IS AN EVENT MANAGEMENT CAREER? 

Event management careers are professions that focus on handling all the aspects and details 

of an event, like a wedding, conference, festival or any other organised gathering. Overseeing and 

managing an event from start to finish often requires the coordinated efforts of many professionals, 

each with their own distinctive responsibilities for ensuring that an event is successful. All types 

of institutions from corporations, schools, non-profits and government organisations use event 

management services to help plan, coordinate and execute their events. 
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SCOPE / CAREER OPPORTUNITIES IN EVENT MANAGEMENT 

Career opportunities in event management play a significant role in driving economic 

growth, developing a skilled workforce, fostering industry diversification, encouraging creativity, 

building professional networks, and providing personal fulfilment. The industry's dynamic and 

multifaceted nature offers numerous pathways for individuals seeking a rewarding and exciting 

career. 

 Event Manager: Event managers are responsible for tasks starting from conception to 

clean-up. Their job responsibilities include tasks such as delegating with clients, planning 

the event with the clients’ and team’s input and taking care of booking locations, food and 

staff. 

 Venue Manager: As a venue manager, the person will be responsible for supervising all 

the operations of the event space such as staff management, overseeing all procedures and 

handling problems that may arise during the course of the event. 

 Catering Services Manager: The job role of a catering manager includes responsibilities 

such as supervising the day-to-day catering services, overseeing the food quality and 

leading a team of chefs. They are also responsible for ensuring that all outlets under their 

jurisdiction perform well. 

 Social Media Event Coordinator: The influence of social media has been drastic in the 

past few decades. It has spread its wings over many industries, starting from marketing to 

events. The job responsibilities of a social media event coordinator include promoting 

events online, creating unique hashtags, designing digital campaigns and doing live feeds 

to garner more attention for the event. 

 Wedding Planner: when a couple decides to tie the knot, they want to ensure that the big 

day goes off without a hiccup. Hence, it’s best to hire industry professionals who know the 

system of wedding planning inside out. The job responsibilities of a wedding planner 

include handling everything starting from wedding dresses to the sound system, helping 

clients make calls as per their budget and expectations and overseeing all the nitty-gritties 

of the event. 

 Marketing or Communication Manager: Communication manager in a mid-size or 

large-size organisation, will be responsible for organising promotional events for the 

company’s products and services.  

 Staff Coordinator: The major responsibilities of a staff coordinator include taking care of 

logistics concerned with the staff on site, encouraging them in order to enhance 

productivity and taking charge of training the personnel according to the requirement of 

the event.  

Thus, these are the various career opportunities/ scope in the field of event management.  
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EXPLAIN THE SKILLS THAT REQUIRED FOR EVENT MANAGEMENT 

Event management is a complex field that demands a diverse set of skills. Here are some key 

skills required for successful event management: 

1. Organizational Skills 

 Planning: Ability to create detailed event plans, timelines, and checklists. 

 Multitasking: Managing multiple tasks and projects simultaneously. 

2. Time Management 

 Scheduling: Effectively scheduling and prioritizing tasks to meet deadlines. 

 Efficiency: Making the best use of time and resources to ensure smooth event 

execution. 

3. Communication Skills 

 Verbal Communication: Clear and effective communication with clients, team 

members, and vendors. 

 Written Communication: Writing proposals, emails, contracts, and promotional 

materials. 

4. Interpersonal Skills 

 Networking: Building and maintaining relationships with clients, vendors, and 

attendees. 

 Negotiation: Negotiating contracts and terms with vendors and clients. 

5. Attention to Detail 

 Precision: Ensuring every aspect of the event, from décor to logistics, is meticulously 

planned and executed. 

 Problem-Solving: Identifying potential issues and resolving them before they impact 

the event. 

6. Creativity 

 Innovative Thinking: Coming up with unique themes, ideas, and solutions to make 

events memorable. 

 Design Sense: Having a good eye for aesthetics and design to create visually appealing 

events. 

7. Financial Management 

 Budgeting: Creating and managing event budgets to ensure financial efficiency. 

 Cost Control: Monitoring expenses and negotiating cost-effective solutions. 
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8. Technical Skills 

 Audio-Visual Knowledge: Understanding the technical aspects of event production, 

including sound, lighting, and video. 

 Event Software: Proficiency with event management software and tools for planning, 

registration, and communication. 

9. Customer Service 

 Client Focus: Understanding and meeting the needs and expectations of clients. 

 Guest Relations: Ensuring a positive experience for event attendees. 

10. Leadership and Team Management 

 Team Building: Recruiting, training, and managing a team of event staff and 

volunteers. 

 Delegation: Assigning tasks effectively to ensure all aspects of the event are covered. 

11. Marketing and Promotion 

 Branding: Creating and promoting a brand image for the event. 

 Social Media: Utilizing social media platforms for event promotion and engagement. 

12. Risk Management 

 Crisis Management: Preparing for and managing emergencies and unexpected issues. 

 Safety Protocols: Ensuring the safety and security of event participants. 

13. Flexibility and Adaptability 

 Adaptability: Adjusting plans and strategies based on changing circumstances and 

feedback. 

 Resilience: Staying calm and focused under pressure and during unforeseen 

challenges. 

Conclusion 

Event management requires a combination of hard and soft skills, ranging from organizational 

and time management abilities to creativity and technical knowledge. Professionals in this field 

must be adaptable, detail-oriented, and able to work effectively with a wide range of people to 

ensure the success of their events. 

EXPLAIN THE STEPS INVOLVED IN ANALYSIS OF EVENT MANAGEMENT. 

Analysing event management involves several steps to evaluate the effectiveness of the 

planning and execution process, assess the outcomes, and identify areas for improvement. Here 

are the steps typically involved in the analysis of event management: 
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1. Setting Clear Objectives 

 Define Goals: Clearly outline the objectives of the event. These can include attendance 

numbers, revenue targets, brand awareness, networking opportunities, or specific outcomes 

like fundraising amounts. 

 Key Performance Indicators (KPIs): Establish KPIs that will be used to measure the 

success of the event. These might include metrics such as attendee satisfaction, social 

media engagement, or return on investment (ROI). 

2. Data Collection 

 Attendee Feedback: Collect feedback from attendees through surveys, questionnaires, 

and direct interviews to understand their experiences and satisfaction levels. 

 Staff and Volunteer Feedback: Gather input from event staff and volunteers to gain 

insights into the event's operational aspects. 

 Vendor and Sponsor Feedback: Obtain feedback from vendors and sponsors to evaluate 

their satisfaction and identify any issues they encountered. 

3. Financial Analysis 

 Budget Review: Compare the planned budget against actual expenditures to identify 

variances and understand financial performance. 

 Revenue Analysis: Analyze all revenue streams, including ticket sales, sponsorships, 

merchandise, and other income sources. 

 Cost-Benefit Analysis: Assess the costs incurred against the benefits achieved to 

determine the event's financial success. 

4. Operational Analysis 

 Logistics and Coordination: Evaluate the efficiency and effectiveness of logistical 

arrangements, such as venue setup, transportation, accommodation, and on-site 

management. 

 Timeline Adherence: Analyze whether the event adhered to the planned schedule and 

timelines. 

 Resource Utilization: Review the allocation and utilization of resources, including 

manpower, equipment, and materials. 

5. Marketing and Promotion Analysis 

 Marketing Effectiveness: Assess the impact of marketing and promotional activities, 

including social media campaigns, advertisements, and public relations efforts. 

 Audience Reach: Analyze the reach and engagement levels achieved through various 

marketing channels. 
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 Conversion Rates: Evaluate the conversion rates of promotional activities, such as the 

percentage of people who registered or purchased tickets after being exposed to marketing 

materials. 

6. Attendee Analysis 

 Demographics: Analyse the demographic data of attendees to understand the audience 

profile and assess if it matched the target audience. 

 Engagement Levels: Measure attendee engagement through participation in activities, 

sessions, and interactions during the event. 

 Satisfaction Levels: Assess overall satisfaction levels using survey data and feedback. 

7. Performance Metrics Evaluation 

 KPI Achievement: Review the KPIs established at the beginning of the planning process 

and measure their achievement. 

 Benchmarking: Compare the event's performance against industry benchmarks or 

previous events to gauge success. 

8. Risk Management Evaluation 

 Issue Identification: Identify any issues or challenges encountered during the event, 

including emergencies, logistical problems, or technical failures. 

 Response Effectiveness: Evaluate the effectiveness of contingency plans and responses to 

issues. 

9. Post-Event Reporting 

 Comprehensive Report: Prepare a detailed post-event report that includes all findings 

from the analysis, highlighting successes, challenges, and areas for improvement. 

 Stakeholder Communication: Share the report with key stakeholders, including clients, 

sponsors, and team members, to provide transparency and foster collaboration. 

10. Continuous Improvement 

 Actionable Insights: Identify actionable insights and recommendations for future events 

based on the analysis. 

 Implementation Plan: Develop a plan to implement the improvements and best practices 

identified during the analysis. 

 Feedback Loop: Establish a feedback loop to continuously gather data and refine event 

management processes for ongoing improvement. 

Conclusion 

The analysis of event management is a critical step in understanding the success and areas 

for improvement of an event. By setting clear objectives, collecting and analysing data, and 



 

14 | P a g e  
 

evaluating performance across various aspects, event managers can gain valuable insights to 

enhance future events. Continuous improvement through actionable insights and stakeholder 

communication ensures that each event is better than the last, ultimately leading to more successful 

and impactful events. 

QUESTIONS  

1. State the reasons as to why event management needed?  

2. Explain the scope of event management 

3. Define event management. Explain the steps involved in analysis of event management. 

4. Define event management. Explain the importance of event management. 

5. Explain the various steps of events with examples.  

6. Elucidate the skills that required for event management.  

7. What is an event management career? Explain the career opportunities in event 

management.  

8. List out the characteristics of events.  

9. Bring out the functions of event management.  


